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MITR/ATECH

Mitratech is a proven global technology partner for corporate

legal departments and risk & compliance professionals seeking
to raise productivity, control expense, and mitigate risk by
deepening organizational alignment, increasing visibility, and
spurring collaboration across the enterprise.

AT A GLANCE

INCREASE IN MONTHLY ORGANIC TRAFFIC
40% Maintained existing SEO authority throughout

site redesign while improving relevance and

rankings with strategic content development.
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position Mitratech as an informative,

website.”

- Kelly Greenwalt,

Director of Demand
competitors, we created a series of pillar pages to set Generation

After thoroughly researching Mitratech’s industry &

Mitratech up to be an organized ecosystem of information
that is easy for users to navigate and educate themselves,
as well as signals relevance and authority to Google.
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